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According to a recent study, 65% of consumers are seeking
products or services that aim to have a lesser impact on the
environment or are more sustainable. However, only 26%
actually purchase such products. The reasons for this gap
are often attributed to negative communication approaches
and the challenge of instigating real changes in habits
toward more sustainable lifestyles, travel, and purchasing.

A 2022 survey conducted by the travel website Expedia,
involving over 11,000 participants across 11 countries,
highlights the global trends in expectations for more
sustainable travel styles.
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According to the research, 69% of respondents wish for
their travels to have a lower environmental impact, 66% want
their journeys to support local economies, 65% desire
vacations that protect host communities and cultures, and
52% express an interest in visiting lesser-known attractions
as part of sustainable travel strategies.

Concerning mobility, over the past two years, 3 out of 5
users have actively sought greener transportation options.
This interest appears genuine, as 7 out of 10 respondents
have actively avoided destinations or modes of
transportation that only seem environmentally friendly.
Overall, indicators for future trends show a 5% growth in
consumers' attention to the environmental impact of
transportation in their future travel plans, indicating a
heightened focus on more sustainable travel experiences.




One of the most interesting indicators is that 74% of
consumers state their wilingness to pay more for
transportation, accommodation, and destinations where the
primary benefit goes to local communities. This reinforces
the idea that slow and sustainable tourism is becoming an
increasingly attractive option for consumers.

When it comes to sustainable travel,
consumers are most interested in options
with low environmental impact

64% Options that support local cultures and communities

66% Options with low envirnmental impact l

Data source; Expedia group
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READ MORE:

Booking.com trend travel

Weforum.org Agenda 2023

Expedia sustainability study
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https://news.booking.com/climate-community-and-choice-bookingcom-reveals-the-trends-shaping-sustainable-travel-in-2022/
https://www.weforum.org/agenda/2023/04/survey-of-travelers-finds-76-want-more-sustainable-options/
https://go2.advertising.expedia.com/sustainability-study-2022.html

